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-> Essential ingredients for a successful house party

-> Sample invitations - a house party for every need and occasion

-> Personal Interviews with organizers and leaders who hosted parties
-> Tips to get over the discomfort of asking

-> Promises and pitfalls

\. o

More than any other strategy in use today, the house party is the workhorse for
raising the money needed to fund social and political change. Everyone who cares
about an issue can do one. That means YOU!

The house party is your best way to:
3 contact lots of the people you know
3 tell them your passion for your cause
O and offer them an opportunity to join you in supporting that cause
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House Party

Please come to my Tupperware
Day/Date...ccccceccceccccancnes

Time
Ev E R H EA R O F A ‘Hvl::etj-;ﬂltm.«-...........
TUPPERWARE PARTY? BB Y Diiininsiimomnics

If you’ve been to a tupperware Party, you know that:
-> one person invites her friends

=> if they don’t RSVP, she calls them

-> the friends arrive expecting to be asked to buy Tupperware
-> they buy the tupperware and enjoy one another’s company

- WHAT A | Your House Party will raise money for your favorite

CONQE!E’T; f:"'-'_ organization’s important work in the same way. Instead of
: S fcng::ing' tupperware, you will be offering your friends the opportunity
pportanita | O support an effective group working on an issue you and

™ | they care about.

Firct, You Make a Guect Lict

Think Hard! Who would you love to tell about your organization’s work? Who
would be interested? Who might care the way you care? Make a list of family,
friends, neighbors, church acquaintancees, com-
munity volunteers, members of your block asso-
ciation, political clubs you belong to, profesionals
you know personally. Check your Christmas card
list, your personal address book. Don’t stop until
you have thirty names.

 invife fo your party |

1 9 17 25
2 10 18 26
3 11 19 27
4 12 20 28
5 13 21 29
6 14 22 30
7 15 23 31
8 16 24 32
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The MARKETING CONCEPT
....What Do You Know About Your Quecte?

Answering a few questions will help you focus your invitations.

What is the purpose of your Party? What,
exactly, do you want from your guests?

Who are your guests? what do they have
In common - eXperiences, emotions,
values, facts about their lives? What do
they know about the cause?

How about you -- how do you personally
feel about this cause/organiation/issue?
Why do you give your time and money to

House Party

I want this pauty to-help raise the $4,000
- WM%ZOM ﬁfbjfowm

payment o are

for their offices. I want my g»twmto-mg’

contribute $40-$80 toward the down

payment.

My WM&ﬁMWMqWMW

- Most are actively working for social
_;wsﬁcex They awe all with Soluw~
tlong but many a-re/notoomibutorx

agew up poor and ov welfare. Myﬁ:umly
ayy rexnted and way at the mercy of
M)wappy landlords. I volunteer time

; and money to-Solutiony becawse they
e focus ovvpoor people issues. It iy alsor
important to-me that they are a multi~
racial group.
If your guests say “yes” to your request, Those who-contribute are pastners inthe
what benefit will come to them? What WMMWWIOSOWWWMWW&
will they get back if they make a contri- & "O“‘:ue’iﬁo'b‘:dkﬁ;?’{ people “"’W"ugﬁe{
bution? (Clue: what do you “get back” n&uﬁﬂetter. Solutt e will notify of
for all you give?) opportunities to-write letters or give testi-
movy at frategic times whew it will make
a difference.
\

p
A Word About Benefit......

Remember the last McDonald’s Ad you saw
on your television? Did it look like this?

You decerve g break foday! Thie e
YOUR MeDonalde! We have play-
grounds for gour children and we
eonfribufe to Ronald MeDonald house ™}
_ ~ and we employ friendly neighborhood
: mmuandwegﬂe gﬂﬂMPmsandmsb foudtﬁqﬂs
- glways hgtgl '

Hallo, I'm M. Kige, :
- Chsir of McDonsld's i e
- We ae the biggast fast food chain in tha
counfry. We nead gou tobuy our hamburgere
- beeause our stockholders want 3 baffer refurn on
thelr investment. We aleo head more ineome
fo pay our hugh number nf'erlwlogmc'

&

House Party

.
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House Party

The Bottom Line - Your Marketing Concept Summary

Now, summarize your own answers in a single paragraph. Here’s a sample from Jerry
Bone’s House Party for Solutions:

Ay most of yow know, I have beew a volunteer and contributor to-
Solutionsy since I first moved to-Knowille 5 years ago. Yow may
not know why thiy organigatiow is so-close to-my heart. I grew
up poor. My family lived on welfowe and never had a-home of ity
owru u;;t;:.m and,, like solutions; we were alwaysy al the
mercy vawriowy landlords: I believe o le’sy or

more thaw any other, ﬂmwmwimhmmemfwywﬂuﬁ

ofymucaraaboutjwstiw Yow are all actively working

to- make a better world: I irwited yow to- this howseparty wilhvav
challenge — please give $40 (or, if yow caw stretch it, $80) to~
wowd the $4, Omﬁftkadow%nwwﬁ)r Solutions new home. If
only 100 ofwgwey$40 the ment iy made. And, witiv
itl, we all have the satisfaction of ing we are v with
the front line membery of Solutions; all poor people, who-are working so-effec
tively for better welfare and healtiv systemy inv Tennessee.

Finally, the INVITATIONS

Look at the sample invitations in the appendix.

« If you tend to be a rather formal person with these friends, then make your
invitation formal

» If you are funny and have a relaxed
relationship with your guests, be yourself and let
the invitation carry that spirit

« Whatever you do, be explicit about your
request for money on the invitation. Don’t ask for
“support” when you want money Itis O.K. to tell
them to bring their checkbook!

« [t helps to hand write a personal note on each invitation.

. paper and desigrt gour
3 '-'lnvffatfnn;. o

The Reply Card

Q I'll be there Jerry, with my questions and my
checkbook!

O Sorry, Jerry, I can’t come - but here
is my contribution for the down payment
on a permanent home for SOLUTIONS.

$40 $80 Other

Enclose a reply card and a
return envelope addressed to
the home of the person giving
the party.
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House Party

. WHAT A CONCEPTL
* = People do not give to
¥ ‘c@ngeg";_, Rather, they

~glve topogple

SUCCESS PREDICTORS

At least one-third of your invited guests will say “YES.”
They will give you the minimum you request.

/3 X # INVITED CUESTS
X ¢ MINIMUM REQUEST
= 4 TOTAL YOU WILL RAISE

I o e

v You invite friends and acquaintances, not strangers.

v/ You get your invitations our 2-3 weeks
before the party.

v/ You phone everyone who has not returned their

e
reply card in the week before the party, encourage . PHONE
them to come, and if they cannot, you then ask < CALL. %
them directly if they will send a contribution. (see page 6)

v/ You do an explicit request for contributions

at the party, give everyone time, in quiet, to THE
write their response on cards provided at PITCH
(see page 7)

the party and collect the card from each person.
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